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Former Fashion Model, Trend Setter, Beauty Icon
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BEST HEALTH AND 
WELLNESS IN ROMANIA

BY PESCARIU 
SPORTS&SPA

INTERVIEW

1. Statistics confirm that the wellness 
industry is now one of the world’s 
fastest-growing and most resilient 

markets, valued at about 4000 billion USD. How 
is the wellness industry doing in Romania?

2. How do you see the consumers concerns 
and trends in sports, health, beauty and 
fitness industry? How do you see your 

company and industry long-term?

LETITIA PESCARIU,  MANAGING PARTNER, PESCARIU SPORTS & SPA

Our forecast suggests that Pescariu Sports & SPA finds itself in an 
organic growth cycle, with a steady increase of the clients’ pool.
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3. In your opinion, as a CEO, what is the 
most important question to ask in the 
investment committee: what can go 

right, or what mistake can you not afford to 
make? Why? Is there any other question that 
you ask your investment committee for 2019?

4. Crises come and go. But looking back at 
the latest global crisis we witness today 
a very large economic expansion and 

2019 still looks good. Can you see a relation 
between the economic environment and the 
demand for sports, health, and beauty and 
fitness industry?

5. What is your company’s good attack 
strategy for further development in 
2019 and what is your good defense for 

what might come?

6. In an acute workforce crisis, more 
businesses are realizing that creating a 
positive company culture (placing staff 

and their wellbeing at the center of the equation) 
is essential for attracting and retaining top 
talents. As wellness is an important part of 
wellbeing, how do you see the Romanian 
companies’ interest for using such tools for 
keeping their talents?

7. How do you prepare yourself, as a leader 
to become better? How do you get out of 
your comfort zone? Nowadays, how do 

you find the balance between work and life? 

Our strategy has always been the same: investing all our energy in 
making our members feel good!
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8. How do you capitalize on the 
opportunities of the digital age in terms 
of sports, health and fitness industry? 

How do your customers capitalize on such 
opportunities being they wearable, fitness 
trackers and so on? Is Virtual Reality (the idea of 
working in a captivating visual environment) the 
future of wellness?

9. Disconnect to reconnect seems to be a 
fair logo for a digital detox. How do you 
see the need for digital detox from your 

industry perspective?

10. Do you see a profound shift in the 
way people consume wellness? 

Our SPA was created specially to prevent the point of burnout: one 
massage at a time. When you train, train. When you swim, swim. 
When you’re in the sauna, be in the sauna.
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